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INTRODUCTION 

1. My full name is Anthony Dominic Dimasi, I hold the position of 

Managing Director – Retail at Macro Plan Dimasi. I commenced work 

as an economic consultant in the retail sector in Australia in 1982, and 

in New Zealand in 1995. 

2. In preparing this statement I have drawn on my experience and 

expertise gained over a period of 33 years during which time I have 

worked as an independent economic consultant and advisor, 

specialising in the field of retail development and retail economics. 

3. Over the past 20 years I have worked in New Zealand for a wide 

range of clients, most notably the owners/developers and managers 

of almost all of New Zealand’s significant shopping centres. During 

this time I have also worked for a number of New Zealand’s major 

retailers.  Attached at Appendix 1 is a summary of my New Zealand 

project experience. 

4. My assessments throughout New Zealand and Australia have covered 

demand and supply analysis, commercial feasibility assessments and 

economic impact assessments, for numerous shopping centres and 

other retail developments of all sizes and mixes, as well as many 

freestanding retail stores. 

5. I have appeared as an expert witness in planning jurisdictions across 

both Australia and New Zealand on numerous occasions over the past 

30 years. 

6. I have also appeared as an expert witness before various government 

and Australian Competition and Consumer Commission (ACCC) 

inquiries into the retail sector in Australia. 

7. An integral component of the research which I have undertaken is the 

regular conduct of extensive customer research, which gets to the 

heart of consumer needs, wants, aspirations and behaviours with 

regard to activity centres. Most recently in New Zealand, for example, 

I have conducted extensive direct consumer research for projects at 

The Palms in Christchurch and Meridian Mall in Dunedin, which 

obtained detailed feedback on the needs, wants, behaviours and use 
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of various activity centres throughout Christchurch and Dunedin 

respectively from the residents of each city. 

8. A further important data source which I have used extensively and 

regularly is detailed transactional data which is made available by 

Marketview New Zealand. These highly detailed data, sourced from 

the actual electronic transactions of Bank of New Zealand customers, 

de-identified for confidentiality reasons, as well as from other 

proprietary transactional data sources available to Marketview, 

provide invaluable insights into the expenditure behaviours of 

consumers and their patterns of usage of various shopping and 

activity centres.  

9. The use of consumer data is and always has been an essential 

element of my research. This is because, as an economist, I have 

always seen the key role of shopping and activity centres as being to 

meet the needs of consumers, and to provide the best possible net 

community benefit outcome for the populations that they are 

designed to serve. 

10. I have also worked extensively on the planned new retail core for 

Central Christchurch, in the post-earthquake period. 

11. In the first instance, I was asked by CCDU, in late 2012, to prepare a 

preliminary assessment of the realistic market scope and potential for 

successful retail floorspace development within the rebuilt Central 

Christchurch. I was then asked to prepare a much more substantial 

analysis, the outcome of which was a detailed set of recommendations 

for the new Central Christchurch retail core, a task which I completed 

in July 2013. The third phase of research assistance which I provided 

to CCDU was a consultation phase in early 2014 as part of the 

preparation of the Christchurch Retail Precinct Plan, which was 

released in early 2015. 

CODE OF CONDUCT 

12. I have read and am familiar with the Environment Court’s Code of 

Conduct for Expert Witnesses, contained in the Environment Court 

Practice Note 2014, and agree to comply with it. I confirm that the 

issues addressed in this statement of evidence are within my areas of 
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expertise. I have not omitted to consider material facts known to me 

that might alter or detract from the opinions that I express. 

SCOPE OF EVIDENCE 

13. This statement examines the need and desirability for The Palms to be 

enabled to grow in the future, specifically via the rezoning of land to 

the immediate north of the centre, as well as a small parcel to the 

west of the centre on the western side of Marshland Road as sought 

by AMP Capital Palms Pty Limited (Submitter No. 84) (The Palms). 

14. The following factors are examined in this statement in arriving at my 

conclusions: 

i. The status and role of The Palms. 

ii. The need and demand for future improvements to The 

Palms. 

iii. Delivering investment certainty. 

iv. Implications for Christchurch Central City Retail Core. 

EXECUTIVE SUMMARY 

 

  

1. The Palms is a designated Key Activity Centre (KAC). Thus, under a 

centres based approach, further growth of the centre should be enabled 

in order that it can continue to provide the highest possible levels of 

service for its surrounding community. 

2. Activity Centres, particularly those at the higher levels of the retail 

hierarchy such as Key Activity Centres, need to have the flexibility to 

continually improve. Prudent owners and managers of these centres will, 

in the majority of cases, embark on reinvestment cycles, typically 7 – 10 

years apart, which refresh/renew the centres, having regard for ever 

changing community need and demand. It is through such continual 

improvement that these key community focal points are able to most 

effectively deliver net community benefit for the surrounding 

populations. 
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3. Decision 1 of the Independent Hearings Panel into the Christchurch 

Replacement District Plan (the Panel) identified two overriding key 

objectives, defined as 3.3.1 and 3.3.2, and states that all other objectives 

are to be expressed and achieved in a matter consistent with those two key 

objectives. Objective 3.3.1 is titled Enabling recovery and facilitating the 

future enhancement of the district, and stresses, amongst other things, the 

requirement to meet the community’s immediate and longer term needs for 

economic development, community facilities and social and cultural 

wellbeing; and the need to foster investment certainty. 

4. In my opinion, further improvement to The Palms, as a Key Activity Centre, 

is in keeping with this fundamental objective, and indeed will help to deliver 

the objective, in particular by helping to meet the community’s immediate 

and longer term needs for economic development, community facilities, and 

social and cultural wellbeing; and by fostering investment certainty. 

5. I have advised extensively on the planned rebuild of the Christchurch 

Central City Retail Core, and as a consequence have had the opportunity to 

consult directly with the Christchurch Central Development Unit (CCDU) and 

the many stakeholders in the Central City Retail Core, in particular the 

various landowners. I have also provided advice to CCDU, on the future 

rebuild and revitalisation of the Central City Retail Core. 

6. I support enthusiastically the creation of a new Central City Retail Core for 

Christchurch, as the heart of the Central City, and something of which all 

Christchurch residents can be proud. 

7. It is my opinion that the many factors which will go to the successful rebuild 

and revitalisation of the Central City Retail Core are generally independent 

of progressive, appropriate improvements to The Palms Key Activity Centre, 

which has its own important role to play in the delivery of the objectives of 

the Christchurch Replacement District Plan. 
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MATTERS ASSESSED 

Status and role of The Palms 

15. The Palms Shopping Centre (The Palms) is the major component of 

the Shirley Key Activity Centre (KAC). The Canterbury Regional Policy 

Statement (CRPS) at page 202 defines Key Activity Centres as 

Key existing and proposed commercial centres identified 

as focal points for employment, community activities and 

the transport network; and which are suitable for more 

intensive mixed use development. 

16. The attached Map 1 shows the location of the Shirley Key Activity 

Centre within the context of the other designated KACs throughout 

Christchurch, and the Christchurch Central City. The desirability of 

enabling the further growth of commercial activity within KACs 

broadly, and at The Palms specifically, has been recognised by other 

economic experts providing evidence in this matter, in particular 

Mr Philip Osborne on behalf of Christchurch City Council and 

Mr Timothy Heath, also on behalf of Christchurch City Council.  

17. Mr Osborne in his statement of evidence dated 13 April 2015 states in 

his conclusion at page 40 as follows: 

While the objectives provided by high level documents 

such as the LURP and CRPS outline clear directions for 

the strengthening and development of commercial 

activity within the CBD, KACs and the wider centre 

network, there is also clear economic evidence that this 

will enhance community wellbeing. 

 

 



 

 

 

 

Map 1: Shirley/The Palms KAC 

Location & context within Christchurch 
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18. Shirley/The Palms has already been identified as a Key Activity 

Centre, the objective of which is intensification of employment, 

community activities and related development, with the related aim of 

optimising effective use of the transport network.  

19. The economic arguments pointing to the benefits of agglomeration 

highlight the synergistic benefits which flow from such agglomeration, 

including economies of scale and more effective utilisation of 

resources. In more layman terms, as discussed later in this 

statement, the residents of the suburbs surrounding The Palms, and 

who use The Palms regularly for their shopping needs, want and 

expect a more extensive, higher amenity and continually improved 

range of shopping, dining, and services to be available at The Palms. 

In that way, the quality of their lives is improved, and they are 

enabled to more easily and more economically access the range of 

shopping, dining, entertainment and services options which they 

desire, at a centre which is most convenient to them. 

20. Mr Heath, in his statement, also dated 13 April 2015, addresses 

specifically the question of an approximate 3.3 hectare extension 

northward of The Palms on land immediately adjacent to the existing 

centre which has been sought by AMP (Submitter No. 814), together 

with a small rezoning of land immediately west of the centre along 

Marshland Road. At page 58 of his report, Mr Heath states as follows: 

Based on my analysis I consider that the relief sought in 

this submission is appropriate to efficiently cater for part 

of this area’s growth at a localised level, and within the 

existing centre network. The scale of land sought to be 

rezoned is not considered so large that it would 

compromise the recovery of the CBD or other centres, 

particularly when factoring in carparking requirements, 

but is of a scale appropriate for the centre to develop in 

due course relative to growth in the market. 
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21. I am in agreement, in this respect, with the views expressed by both 

Mr Osborne and Mr Heath. I reiterate that further improvement and 

expansion of The Palms, such as can be accommodated on the 

additional expansion land identified in the AMP Capital Palms 

submission, will enable the centre to deliver a net community benefit 

for the surrounding population, which was particularly hard hit by the 

2011 earthquake.  

22. In addition to the demonstrable economic benefits which further 

improvement and expansion to The Palms will deliver, and which both 

Mr Osborne and Mr Heath have acknowledged, there are wider, less 

easily quantified social benefits which continued investment in The 

Palms, as the key activity centre for the surrounding region, will 

deliver. A key benefit of this nature will be the expression of 

(economic) confidence in this region of Christchurch. 

Need and demand for future improvements to The Palms 

23. In 2013 I completed an extensive post-earthquake review of The 

Palms for AMP Capital Palms Pty Ltd. The work undertaken for the 

purpose of that review included extensive customer research in the 

suburbs surrounding the centre, which was independently conducted 

by Gravitas, a leading New Zealand customer research consultancy. 

Gravitas was engaged to undertake two detailed pieces of primary 

market research, with the key objective being to understand The 

Palms trade area residents’ relationship with the centre, as well as 

their general views on other shopping centres/facilities across 

Christchurch. 

24. The key findings of the Gravitas research showed the following: 

i. Immediately following the 2011 earthquake, customer 

shopping behaviours adjusted. Shoppers completed 

shopping trips as quickly as possible, limited to dedicated 

purchases, and spent less time in centres. Residents 

expressed a preference for centres which are simply laid 

out, and which enable easy access and egress. 

ii. The entertainment offer available at The Palms (i.e. 

Reading Cinemas and associated restaurants) is a 
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significant attraction of the centre, together with the ease 

of access and the easily navigated layout of the centre. 

iii. On the other hand, a relatively limited selection of retail 

stores, available at The Palms compared with more 

extensive provisions available at other centres, was a 

reason to not visit the centre, or to visit it less frequently. 

iv. Residents further indicated that they would like to see 

additional ‘family friendly’ restaurants at The Palms; a 

more extensive range of shopping options, including 

additional fashion/clothing stores; as well as additional 

major and mini-major stores which are currently not 

represented at the centre, such as The Warehouse, 

Pak’NSave, Rebel Sport and Briscoes. 

25. The customer research highlighted the need for further improvement 

at The Palms, and in particular for a more extensive 

retail/entertainment offer, in keeping with its designation as a KAC. 

The additional land being sought for future improvements to The 

Palms will mean the centre can plan and deliver high amenity, well 

laid out expansion, which will nonetheless be relatively modest in total 

scale, as also acknowledged by Mr Heath. 

26. As I have outlined in the Introduction to this statement, I have 

worked as an independent advisor to the retail and shopping centre 

sectors in both Australia and New Zealand for more than 30 years. In 

that time I have been involved in some way in the ongoing 

improvements of virtually all of the major centres in both countries, 

through the provision of research and advisory services. I have 

observed firsthand the emergent trends and patterns during this 30+ 

year period, the most important being the fact that those activity 

centres which remain most relevant and vibrant are the ones which 

continually respond to changing consumer needs. Typically, re-

investment cycles, 7 – 10 years apart, are necessary to ensure 

activity centres continue to effectively meet the needs of their 

constituent catchments. I have also observed that in recent years, i.e. 

since the GFC of 2008/09, those consumer needs have been changing 

at a much more rapid rate as the society which they serve changes 
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more broadly, and particularly as the impacts of technology are felt 

both throughout the society generally and within the retail sector in 

particular. 

27. One of the critical and key differentiating factors which a ‘bricks and 

mortar’ activity centre can offer over a digital shopping environment 

is the quality of realm in which customers can undertake their 

shopping, dining, leisure and recreation. That quality of realm is 

impacted by factors including ease of access/egress; legibility of 

layout; safety, both real and perceived; mix of stores and services 

available; and quality of ambience and atmosphere created. In regard 

to these factors, the expectations of a Christchurch resident in 2015 

are very different to what they were say, in 2005, let alone 1995. It is 

certain, in my view, that by 2025, those expectations will have 

increased further still. It is essential for a centre such as The Palms to 

have the wherewithal, including in particular the physical capacity and 

flexibility, to be able to respond to those customer needs, with 

continual improvements to accessibility, physical layout, quality of 

ambience, range and mix of retail stores and other facilities provided, 

and the general creation of a ‘sense of place’. 

Delivering investment certainty 

28. Decision 1 of the Independent Hearings Panel into the Christchurch 

Replacement District Plan (the Panel) on the Strategic Directions and 

Strategic Outcomes Chapter (Decision 1) has identified two overriding 

key objectives – 3.3.1 and 3.3.2. Decision 1 states that all other 

objectives within the Strategic Directions and Strategic Outcomes 

Chapter are to be expressed and achieved in a manner consistent with 

Objectives 3.3.1 and 3.3.2. 

29. Objective 3.3.1 is titled Enabling recovery and facilitating the future 

enhancement of the district. This objective calls for the expedited 

recovery and future enhancement of Christchurch as a dynamic, 

prosperous and internationally competitive city, in a manner that: 

a. Meets the community’s immediate and longer term 

needs for housing, economic development, community 

facilities, infrastructure, transport, and social and 

cultural wellbeing; 
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b. Fosters investment certainty; and 

c. Sustains the important qualities and values of the 

natural environment. 

30. The rezoning of adjoining land as is now being sought at The Palms 

will provide a measure of investment certainty both for The Palms and 

for the broader key activity centre of which The Palms is part. It will 

also improve the economic efficiency of future development of The 

Palms, by helping to reduce both the time that would be required to 

gain all necessary approvals, and the future costs of such approval 

process for the centre owner. As a consequence, it will mean that the 

surrounding community will be able to benefit at an earlier date from 

improvements to the centre than would otherwise be the case.   

Implications for Christchurch Central City Retail Core 

31. In considering the future needs for The Palms to evolve and improve 

as a KAC, I also acknowledge the importance of Objective 3.3.8 set 

out in Decision 1, titled Revitalising the Central City, which states as 

follows: 

a. The Central City is revitalised as the primary 

community focal point for the people of Christchurch; 

and 

b. the amenity values, function and viability of the 

Central City are enhanced through private and public 

sector investment. 

32. The assessment that I prepared in July 2013 for Christchurch Central 

Development Unit (CCDU) in relation to the planned new retail core 

for Central Christchurch was set out in a report titled ‘The New 

Christchurch City Centre – Recommendations for the Retail Core’ 

(Dimasi 2013). That report identified the following key lessons for 

Christchurch in seeking to deliver a vibrant new retail core: 

i. Successful central city retailing is not dependent on a weak 

or deficient suburban retail offer. In Melbourne, which has 

a very extensive and particularly vibrant retail core, and 

which I presented as a case study, the suburban retail 
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offer is extremely strong, with many world class super-

regional centres. In addition, there are many other aspects 

to suburban retail competition throughout Melbourne, and 

the provision of suburban retail floorspace, relative to 

population, is much higher in Melbourne as compared to 

Christchurch. 

ii. At the core of any plan to deliver a successful central city 

retail core in Christchurch must be the need and desire to 

make the central city a place for people. This in turn 

means particular focus on accessibility, connectivity, 

comfort, security, and of course urban design and general 

amenity. The central city retail core must be a place where 

people are very happy to spend time, regardless of the 

retail mix. 

iii. The central city retail core must deliver an experience 

which speaks of Christchurch, the South Island and New 

Zealand, and which is as authentic as possible. Such an 

experience will be very different to that which is available 

in Christchurch’s successful suburban malls. 

iv. The retail mix available within the central city is a 

fundamental component of the total experience which the 

retail core needs to deliver. It is not possible, nor 

necessary, that the central city retail mix be different in 

every regard to the mixes available at suburban malls. 

Many retailers will be represented both in the suburbs and 

in the city, and will play important roles at both locations. 

However, the retail mix of the central city must go beyond 

that which is available in the suburban malls, and must 

have sufficient differentiation from the mix in the malls in 

order to provide elements of individuality and authenticity. 

v. The existence already in the Central City Retail Core of the 

only Ballantynes department store available in 

Christchurch is a typical example of the differentiation in 

offer and role that will be necessary for the Central City 
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Retail Core, if it is to operate successfully within 

Christchurch. 

vi. The non-retail elements, which nonetheless are so 

important in the total retail experience, must not be 

forgotten. In addition to the factors outlined above 

including urban design, accessibility, legibility, comfort and 

safety, the cultural experience, as well as the arts, must 

be incorporated within the central city’s retail offering as 

much as possible. 

vii. Most importantly, there must be an overarching 

plan/strategy that captures all of the aspirations for the 

central city retail core, and to which all stakeholders in the 

retail core have generally subscribed.  

33. My 2013 assessment drew comparisons with Melbourne, and in 

particular the highly successful retail core in Central Melbourne, which 

operates very successfully, and has grown very strongly over the past 

two decades, despite a very extensive and equally successful, supply 

of traditional suburban retail centres. On a per capita basis, the 

provisions of suburban retail space (i.e. excluding ‘big box’ space) 

throughout Melbourne as well as throughout all of the other state 

capitals of Australia, are much higher than is the case in Christchurch, 

even allowing for differences in available income levels. 

34. In my assessment I articulated what, in my view, the new Central City 

Retail Core should aim to be, as follows: 

i. The place where ALL Christchurch residents will 

automatically think of going for the most special 

shopping/dining/leisure experience. 

ii. The place where inner city Christchurch residents go for all 

their convenience and functional shopping needs, 

e.g. supermarket, convenience shopping, retail services. 

iii. The place where visitors to the South Island of 

New Zealand automatically go because of the essence of 

New Zealand experience which it offers (in one, attractive, 

convenient location). 
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iv. The place that meets all the needs of the central city 

workforce for shopping, dining, convenience and after work 

recreation. 

v. The place which offers the very best international retail 

experience on the South Island. 

35. The objectives outlined above serve to also highlight the customer 

segments which a successful retail core in Central Christchurch will 

effectively serve, namely: 

i. inner city residents, visitors and the Central City workforce 

for a broad underlying range of shopping and dining 

needs; and 

ii. all Christchurch residents for the most special 

shopping/dining/leisure experiences. 

36. The planned future rebuild and growth of Central Christchurch, to 

accommodate a substantial CBD workforce as well as a much greater 

inner city residential population, with a target of 20,000 residents for 

the area between the four avenues, compared with a current resident 

population within that area of approximately 5,000, will be key factors 

underpinning the future success of the new Central City Retail Core. 

37. Prior to the 2011 earthquake, the retail offer within Central 

Christchurch was very extensive in terms of floorspace, but suffered 

from its generally dispersed and disjointed nature, with much of that 

space being of relatively low quality and in poor locations from a 

pedestrian traffic perspective. One of the key advantages of the new 

retail core will be its concentration and focus, occupying four adjacent 

blocks, around the Cashel Street spine linking to the Avon River. 

Another significant advantage will be the quality of floorspace which 

will be provided, with all space to be built as new. It is likely, in my 

view, that the provision of retail floorspace that will be accommodated 

within the Central City will be around half to three-quarters of that 

which existed prior to the 2011 earthquake. 
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38. The earthquakes in Christchurch have resulted in a situation where 

the CBD has to be rebuilt virtually from scratch. That means that the 

Christchurch CBD can be rebuilt in a manner which can address all of 

the requirements for a successful Central City retail offer, and that is 

one positive opportunity which has come out of the devastation 

caused by the earthquakes. Four Central City projects are already 

underway – BNZ Centre (formerly Cashel Square); The Terraces; ANZ 

Centre; and The Crossing. 

39. A more concentrated, cohesive and well laid out retail core within 

Central Christchurch, that is designed to meet the frequent needs of 

inner city residents, Central City workers, and visitors, as well as the 

less frequent needs of the broader Christchurch suburban population 

for higher order shopping/leisure visits, will be a very different beast 

to the pre-earthquake CBD retail offer. I note that Mr Heath also 

echoes this view, as expressed at paragraph 18.12 on page 52 of his 

statement. 

40.  The Palms is already a substantial and long established centre, and 

further progressive expansion of it, on the subject site which is 

proposed to be rezoned, will not change the role of the centre as a 

Key Activity Centre. In particular, further progressive expansion of 

The Palms will not limit or constrain the ability of the Central City 

Retail Core to be delivered, and as I have noted above, delivery of the 

retail core is already effectively underway. The eventual scale of the 

retail core, and indeed the date of its completion as an entire retail 

precinct, will be determined by the various factors that are discussed 

at paragraphs 30 – 34 above, none of which is linked to the relatively 

modest future expansion of The Palms which would be able to be 

accommodated on the subject site proposed for rezoning. 
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CONCLUSION 

41. It is my view that the rezoning of land adjacent to The Palms being 

sought by The Palms (Submitter No. 814) is both reasonable and 

highly desirable from a net community benefit perspective. I also 

consider that such rezoning will not in any way threaten or delay the 

successful delivery of the new retail core for Central Christchurch. 

 

 

Tony Dimasi 

 

 

24 April 2015 
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Tony Dimasi: NZ Project Experience, 2002 – 2015 

(Not exhaustive) 

 

AMP Capital Investors 

Research type: centre assessments/reviews 

Projects in Christchurch and surrounding areas highlighted in red 

 

Project Year 

1. Botany Town Centre 2003, 2005, 2006, 2007, 2008, 2009 

2. LynnMall 2004, 2006, 2007 

3. Bayfair, Tauranga 2006, 2008 

4. The Palms, Shirley 2007, 2011, 2012, 2013 

5. Downtown SC, Auckland CBD 2013, 2014 

 

 

Kiwi Properties 

Research type: centre assessments/reviews 

Projects in Christchurch and surrounding areas highlighted in red 

 

Project Year 

1. Sylvia Park 2002, 2005, 2010 

2. North City, Porirua 2003, 2007, 2009 

3. The Plaza, Palmerston 2003, 2009 

4. Warkworth (homemaker centre 

proposal) 

2004 

5. Karaka (SC proposal) 2008 

6. Westgate TC (proposal) 2009 

7. Centre Place, Hamilton 2009, 2013 

8. Dress-Smart Onehunga, Hornby & 

Tawa 

2009 

9. Northlands 2009, 2012 

10. LynnMall 2010, 2012, 2014 

11. Pyes Pa, Tauriko (proposal) 2012 

12. Silverdale 2013 
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Westfield NZ 

Research type: centre assessments/reviews 

Projects in Christchurch and surrounding areas highlighted in red 

 

Project Year 

1. Albany 2014 

2. Chartwell 2014 

3. Glenfield 2014 

4. Manukau 2014 

5. Newmarket 2014 

6. Queensgate 2014 

7. Riccarton 2014 

8. St Lukes 2014 

9. West City 2014 

 

 

DNZ 

Research type: centre assessments/reviews 

 

Project Year 

1. Johnsonville 2009, 2010, 2014 

2. Westgate Town Centre (proposal) 2013, 2014 

 

 

Retail Holdings 

Research type: centre assessments/reviews 

 

Project Year 

1. Mission Bay 2007, 2014 

2. Southgate, Takanini 2008, 2020, 2013 
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Centro/MCS (now Federation Centres) 

Research type: centre assessments/reviews 

Projects in Christchurch and surrounding areas highlighted in red 

 

Project Year 

1. Porirua Mega Centre 2003 

2. Barrington SC 2004 

3. Merivale Mall 2004 

4. Meadowlands Plaza, Auckland 2004 

5. Napier Gateway Megacentre 2004 

6. Rototuna SC, Hamilton 2007 

7. Warkworth Bulky Goods 2007 

8. Kelston SC 2008 

 

 

Lend Lease 

Research type: centre assessments/reviews 

 

Project Year 

1. Meridian Mall, Dunedin 2013, 2014 

 

 

NZRPG 

Research type: centre assessments/reviews 

 

Project Year 

1. Birkenhead SC, Auckland 2006 

2. Milford SC, Auckland 2006 

3. Westgate Regional Centre, Auckland 2006 

4. Fraser Cove SC, Tauranga 2006 

5. Tauriko (Pyes Pa) proposal 2006, 2011 

6. Westgate TC (proposal) 2011 
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Christchurch Central Development Unit 

Research type: Christchurch Central City Retail Core 

 

Project Year 

1. Preliminary assessment of scope and 

potential 

2013 

2. The New Christchurch City Centre 2013 

3. Christchurch Retail Precinct Plan 

(advisory, consultations) 

2014 

 

 

Progressive Enterprises 

 

Project Year 

1. Bi-annual review of NZ supermarket 

network 

2014 (most recent) 

2. Site assessments of most NZ stores, 

but specifically the following in 

Christchurch and surrounds: 

 

- Rangiora 2007 

- Kaiapoi 2007, 2008 

- The Palms 2007 

- Ferrymead 2007 

- Hallswell 2007 

- Rolleston 2008 

 

 

 

 

 


