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MAY IT PLEASE THE PANEL: 

1. These legal submissions are filed on behalf of Go Media Limited 

(Submitter 2265) (Go Media) in respect of the proposal for Chapter 6: 

General (Stage 2 and 3) Rules in the Proposed Christchurch 

Replacement Plan (Replacement Plan). 

2. Go Media's submission focusses on the consenting requirements for 

billboards and the complexity of the rules within the less sensitive 

commercial and industrial zones across the City.   It was clarified by 

Ms Foote on behalf of Go Media during questioning that the submitter 

is simply seeking status quo recognition that is in line with industry 

standards for billboards and consistent with the Operative District Plan 

provisions.1   

3. The outstanding issue at the hearing was whether permitted activity 

status ought to apply to billboards and off-site advertising in business 

zones with low visual amenity.  The submission made by Go Media is 

that permitted activity status is appropriate and that the effects of 

billboards and off-site signs can be adequately controlled by Built 

Form Standards.  Ms Foote elaborated on this during presentation of 

her planning evidence. 

4. Ms Reeves in her evidence for the Christchurch City Council (Council) 

accepted that, if the Council's position was to stand, resource consent 

for a billboard will be necessary virtually anywhere in the City.2  In 

response to questions, Ms Reeves acknowledged there will be an 

increased reliance on the resource consent process under the 

proposed rules.3  This is inconsistent with the Statement of 

Expectations which seeks to reduce reliance on the resource consent 

process.  The purpose of this exercise is also to achieve clear, simple 

and consistent rules.  

5. As identified by the Hearing Panel, it is unclear what mischief the 

Council is trying to remedy through the proposed provisions controlling 

outdoor advertising.   

                                                
1
 Transcript, Chapter 6 General Rules, page 1235 at [13]. 

2
 Ibid., page 1169 at [14]-[18].  

3
 Ibid., page 1169 at [41]-[44].  
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6. When attempting to define the characterisation of the harm, Ms 

Reeves believed that it is upsetting to people as it upsets the character 

of the environment.4  However, as Judge Hassan pointed out, 

commercialism can be a very good thing for the community.5   

7. It is noted that Ms Reeves has habitually recommended against 

consent being granted for such activities (90% of the time), with the 

vast majority of applications then approved by the Council against Ms 

Reeves' recommendations.6  It is also concerning that Ms Reeves 

referred to "graffiti" as part of her response during questioning by the 

Hearing Panel.7   

8. In my submission, having regard to all of these matters, very limited 

weight should be afforded to Ms Reeves' evidence which is clearly 

highly subjective and demonstrates a bias against outdoor advertising 

of this nature.   

9. In my submission, while cumulative effects may be considered under 

the Replacement Plan, this is unlikely to be an issue in this instance.  

The industry is self-regulating and governed by the laws of supply and 

demand – just because something is permitted does not mean it will 

necessarily be built.8  As Mr Gray explained in his evidence, there has 

not been a proliferation of billboards in recent times.9   

10. Following the hearing and receipt of the Revised Proposal, Go Media 

has engaged in discussions with the Council and other parties.  

Substantive agreement has been reached as reflected in the 

Memorandum of Counsel filed on 8 July 2016. 

11. In my submission, the relief sought by Go Media in its original 

submission, and the provisions reflected in the Memorandum of 

Counsel, will achieve the relevant Replacement Plan objectives 

(including the Strategic Directions), give effect to the higher order 

policy documents and meet the relevant statutory tests under the 

RMA.   

                                                
4
 Transcript, Chapter 6 General Rules, page 1181 at [11]-[14].  

5
 Ibid., page 1182 at [24] to 1183 at [4]. 

6
 Ibid., page 1170 at [37]-[40], page 1181 at [18]-[45], page 1183 at [38]-[46]. 

7
 Ibid., page 1182 at [25]-[40]. 

8
 Ibid., page 1171 at [20]-[44]. 

9
 Statement of Michael Aaron Gray on behalf of Go Media, 17 February 2016, at [15]; 

Transcript, Chapter 6 General Rules, page 1168 at [37]-[45]. 
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12. It is therefore submitted that the provisions put forward by Go Media in 

relation to the General Rules can properly be accepted. 

Date: 8 June 2016 

 

___________________________  

J M Crawford  

Counsel for Go Media Limited 
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