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INTRODUCTION  

1. My name is Michael Aaron Gray and I am the managing director of Go Media Limited 

(Go Media). 

2. Go Media is the third largest billboard company in New Zealand, and the largest 

company in Christchurch.  It is independently operated and owned with our Head 

Office in Christchurch.  The company employs 12 staff.  

3. I was awarded the Ernst & Young – Young Entrepreneur of the Year in 2000 and 

Canterbury Small Business of the Year in 2004 for an entity I was a director for 

previously, Phantom Outdoor. 

4. The Out of Home Industry has been in place for the last 30 years with the first 

billboards introduced into Christchurch in the late 1980s.  I started operating Phantom 

Outdoor in Christchurch in 1994 where the rules did not allow for billboard advertising 

as of right.  I campaigned and successfully had the Christchurch District Plan 

changed to allow for an 18m2 sign which in effect made billboards a permitted activity 

in certain zones.  This was after I had to endure over 20 publicly notified resource 

consent applications (all of which I was granted) at significant cost to a fledgling 

company. 

5. There is no consistency with how billboards are viewed nationally.  Some councils 

view billboards as an “evil” and have a complete ban on them.  Other councils have 

them as permitted activities and they are openly accepted.  My experience with 

Christchurch City Council has been that the planning department has always had a 

prejudice against billboards.  My experience has always been that the Christchurch 

City Council sought ways to deny my applications in the first instance.  

6. Billboards add to the vibrancy and vitality of our cityscape.  Most sites are located on 

major arterial routes in commercial or industrial zones where you expect to see 

signage.  As well as the major brands such as Vodafone, we do extensive advertising 

for local businesses, local events, national events, sports, cultural events, arts and 

charities.  They provide for the economic, cultural and social wellbeing of our city.  

The Are You Alright? Campaign is an example of this. 

7. We have industry-standard sizes for billboards but the industry is evolving with the 

introduction of backlit light boxes and LED Digital Billboards being added to the 
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Christchurch market place.  The most common size format is 6m x 3m is currently 

allowed for in the District Plan.  Other sizes are 12m x 3m and 6.5m x 6.5m. 

8. Following the earthquakes billboards were used extensively by EQC, CERA, Enable 

and Christchurch City Council to communicate important community messages and 

important information. 

9. Christchurch City Council is one of our biggest clients and spends a lot of money 

using billboards to advertise multiple messages ranging from sporting and events-

based advertising to road safety, recycling initiatives, water conservation and the re-

opening of the Christchurch Art Gallery. 

10. Go Media is a major supporter of the Christchurch community. 

11. We sponsor the Canterbury Crusaders, the Canterbury Tactix, the Canterbury Kings, 

the Canterbury Dragons, the Christchurch Art Gallery, the Christchurch Arts Festival, 

the Buskers Festival, CoCa Art Gallery as well as Make a Wish Foundation, Cancer 

Society and the Heart Foundation. 

12. We are a strategic partner of Vbase and help promote all the events coming to 

Christchurch. Vbase have provided a reference which is attached as Appendix One 

to my statement. 

13. In the last 20 years I have donated over $4 million dollars of free advertising in 

Christchurch alone. 

14. We provide a huge economic impact in this city.  We pay landlords in excess of 

$1 million per annum in Christchurch which contributes to the rates collected from the 

Christchurch City Council.  We contract work to engineers, steel fabricators, 

electricians, printing companies and installation companies.  Again, millions of dollars 

per annum are spent in the local economy.  We advertise local businesses that 

benefit from increased business.  We work closely with Vbase to ensure major events 

are profitable. 

15. What our industry needs is the ability to be able to gain consent for 6m x 3m 

billboards in appropriate business or industry zones, as of right, whereby the activity 

can be permitted.  The number of new sites added in Christchurch in the last two 

years has been minimal as we are governed by the law of supply and demand.  

There are large costs involved in constructing new sites so the industry only grows 

incrementally. 
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16. Overlly restrictive rules simply make it difficult for us to operate and then lead to long 

drawn out arguments with the Council which waste everyone’s time and resources.  

That time and resource should be focused on the rebuilding of our city.  What we 

want is rules that provide clarity and certainty and rules that are beyond doubt and 

beyond multiple interpretations.  Christchurch City Council need to give up on this 

desire to squash our industry.  The fact is that we are a vital part of the city 

economically, culturally and socially. 

17. I would hate to see someone’s prejudice against a large sign inhibit what we can 

continue to provide for this city. 

18. I am very proud of my company.  I am very proud of my achievements.  I love 

Christchurch and Go Media sits at the heart of our community. 

Mike Gray 

17 February 2016 
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Appendix One: Vbase reference 



 

Unit 5, 155 Blenheim Rd, PO Box 13144, Christchurch 8041, New Zealand 

info@vbase.co.nz, +64 3 339 3599, vbase.co.nz 

Horncastle Arena     Hagley Oval     Air Force Museum    AMI Stadium    ilex Café & Events 

17 February 2016 

 

 

To Whom it may concern, 

 

RE: CHRISTCHURCH BILLBOARDS 

 

I am writing this letter in support of billboards and outdoor media around Christchurch. 

 

Billboards are an extremely important part of the Vbase marketing mix. They are a highly effective and cost efficient way 

of reaching the Christchurch public where they live, work and play.  

 

Other  forms of media are becoming more fragmented and highly targeted. Through the use of billboards we are able to 

reach a mass number of people across a diverse range of demographics which other forms of media may miss.  

Billboards are an incredibly vital tool in helping showcase and raise the profiles of Vbase events and are our first choice 

of advertising medium for event promotion. 
 

We highly value our close working relationship with Go Media. Their support during the Wellington Phoenix campaign 

together with various other events is fundemental in helping drive the ticket sales to Vbase events.  

 

We look forward to our contiunued partnership with them. 
 

 

 

Yours sincerely, 

 

 
 

Janelle Frost 

Sales & Marketing Manager Vbase 

Janelle.frost@vbase.co.nz 

0275 217 156 
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